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DATE: OCTOBER 7, 2009 

TO:  COUNCIL  

FROM: HELENE KENNEDY  
DIRECTOR, COMMUNICATIONS AND PUBLIC RELATIONS 

SUBJECT: REPORT ON KEY IFAC COMMUNICATIONS ACTIVITIES 
(OCTOBER 1, 2008 – SEPTEMBER 30, 2009)  

 

Section 1 Introduction 

1.1 The IFAC Communications Department maintains a key role in supporting the 
delivery and promotion of IFAC’s strategy through its media relations activities, 
production of news vehicles (e.g., eNews, Global Digest, IFAC Update, etc) and 
website enhancements. This report summarizes the Communications Department’s 
key activities and areas of focus during 2009.  

Section 2 2009 Strategy and Objectives 

2.1 Over the past years, IFAC has played an essential role in advocating for the needs of 
the profession and speaking out on issues where its expertise lies. With the global 
financial crisis raising awareness about the importance of high-quality financial 
information and effective regulation, the need for IFAC and the profession in general 
to speak out on relevant issues and solutions became increasingly evident during the 
first quarter of 2009. With the support of the IFAC Board and Chief Executives (of 
IFAC members), IFAC took the decision in February 2009 to begin speaking out with 
a stronger voice on issues and developments relevant to the global profession and the 
users of financial information (the global voice initiative). 

2.2 In this first year of delivering a stronger global voice, the impact of the global 
financial crisis became the focus of major communications initiatives. The specific 
communication initiatives associated with the global financial crisis, including the G-
20 Accountancy Summit and the impact made, are detailed in Section 5 below. More 
recently, IFAC with the The Banker magazine, part of the Financial Times group, also 
raised awareness about SME lending issues and the importance of the profession in 
addressing these issues (see Section 7 below).  

2.3 The Communications Department also expanded its activities in a number of ways to 
ensure IFAC’s global voice and major service deliverables are delivered effectively 
and in a format to appropriately capture the necessary audience and key stakeholder 
groups. In summary, these activities included the following: 

• Media Relations – The Communications Department has expanded its media 
relations strategy and established relationships with major international 
business media outlets (e.g., Reuters, Bloomberg, Breakingviews). This has 
resulted in increased press and interviews with the IFAC President and Chief 
Executive, as well as collaboration with the FT / The Banker on an SME 
lending survey (see below).  
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• Development of Videos – The Communications Department assisted in the 
development of videos for both IFAC (IFAC Video on Our Mission and 
Values) and the IAASB. In moving to the production of videos, IFAC was 
able to communicate its values, scope and purpose in a newer way. The 
production of IAASB’s ISA video modules (discussed in more detail below), 
allows IFAC members to have a tool that can be used for training sessions as 
well as individual self-study. 

• Use of web-based technology – The Communications Department introduced 
a web-based system to allow respondents to exposure drafts (EDs) to more 
efficiently submit and review their responses. In addition, a new web-based 
framework was developed to allow professional accountants in business and 
other interested parties to collaborate on sustainability issues.  

2.4 In delivering its position on emerging issues and developments in this way and 
developing more accessible and innovative ways to communicate IFAC’s products 
and services, IFAC seeks to make a greater impact on the views and work plan of key 
stakeholders, including national standard setters, governments, regulators, firms, and 
development agencies. To date, the Communications Department believes that the 
following impact has been made through IFAC’s decision to more strongly 
communicate about the importance of the profession during this time of crisis: 

• Raising the public’s awareness of IFAC’s role as a spokesperson for the 
profession on issues relevant to financial reporting and users of financial 
information;  

• Communicating the role of the profession in G-20 discussions; and 

• Raising governments’ and regulators’ awareness about the International Public 
Sector Accounting Standards (IPSASs), the needs of SMEs and SMPs, and the 
work of the International Monetary Fund and the World Bank.  

2.5 In addition to recognizing IFAC as a spokesperson for the profession, the use of 
media relations and news vehicles will assist IFAC, its boards and committees, and 
IFAC members to achieve the following:  

• Endorsement and increased use of IFAC standards 

• Stronger dialogue and influence with the international regulators 

• Greater resources for IFAC members and their constituencies (i.e., SMPs, 
PAIBs) 

2.6 The remainder of this report highlights the key projects delivered by the 
Communications Department as well as other general communication activities 
undertaken in 2009. 

Section 3 Media Relations Supporting IFAC’s Global Voice 

3.1 Specifically, IFAC’s media relations activities focused on IFAC’s response to the 
global financial crisis, the G-20 Accountancy Summit initiated by IFAC, the need for 
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3.2 Media Outreach – As part of the global voice initiative this year, the 
Communications Department has focused on greatly expanding its media relations 
outreach activities. The focal point has been to build stronger and long-lasting 
relationships with key media outlets and in doing so, educate the media about IFAC; 
specifically, about who IFAC is and what its role is in providing solutions to the 
financial crisis. This greater focus on our media outreach activities has helped to 
increase the media’s understanding and recognition of IFAC’s work. Additionally, it 
has resulted in an increase in the number of interviews given by IFAC leadership and 
in the number of articles that have resulted from these interviews. This increase in 
media coverage helps to augment IFAC’s profile and further position IFAC as the 
global voice of the profession.  

3.3 Media Interviews – IFAC leadership and technical managers participated in a total of 
twenty-two interviews with key global reporters, including the following: 

• Alastair Stewart, Dow Jones  

• Floyd Norris, New York Times 

• Huw Jones, Reuters (UK) 

• Alex Spence, The Times (of London) 

• Margot Patrick, Dow Jones/Wall Street Journal Europe 

• Jennifer Ryan, Bloomberg (UK) 

Appendix A provides a summary of interviews that took place with IFAC leadership 
and the resulting articles, including those related to the global financial crisis. 

3.4 Business Wire – New Press Release Distribution Service – Beginning in July 2009, 
the IFAC Communications Department began utilizing Business Wire to transmit key 
press releases to a broader audience. With offices in Asia-Pacific, Europe, and North 
America, Business Wire is recognized as the global market leader in commercial 
news distribution. Member companies and organizations utilize Business Wire to 
disseminate their news releases, regulatory filings, photos, and other multimedia 
content to journalists, financial professionals, investor services, regulatory authorities, 
and the general public worldwide. 

In conjunction with Business Wire, we are also using targeted email lists, our 
traditional means of reaching the media, to distribute each press release.  

3.5 Key Press Releases Issued –Two press releases were issued using the Business Wire 
NY Metro list, which reaches over 200 outlets. These outlets include newspapers, 
news services, magazines and periodicals, television, radio, and online sources. The 
press releases issued were “IFAC G-20 Accountancy Summit Issues Renewed 
Mandate for Adoption of Global Standards” on July 24, 2009 and “IFAC Calls for G-
20 to Adopt Global Accounting, Auditing, and Independence Standards and to 
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Enhance Government Transparency” on July 31, 2009. Both of these press releases 
were posted on more than 60 outlets’ websites. In addition, both IFAC and the World 
Bank issued press releases covering their roles as sponsors of the third annual 
CReCER conference in Brazil. This year’s conference focused on the crisis with the 
theme Restoring Confidence in the Wake of the Financial Crisis. 

3.6 Demonstrated Website Interest – Visitors to the IFAC website demonstrated 
significant interest in IFAC press releases related to the G-20. Following is a list of 
these key press releases, including the number of views since their release. 

• “IFAC G-20 Accountancy Summit Issues Renewed Mandate for Adoption of 
Global Standards” - received 855 views since its release on July 24  

• “IFAC Calls for G-20 to Adopt Global Accounting, Auditing, and 
Independence Standards and to Enhance Government Transparency” - 
received 771 views since its release on July 31 

• “IFAC Supports G-20 Initiatives; Calls for Corporate Governance Reforms 
and Early Adoption of Global Standards” - received 94 views since its release 
on September 29 

3.7 Letter to the Editor – IFAC’s Chief Executive Officer Ian Ball wrote a letter to the 
editor of the Financial Times on the need for the public sector to follow the same 
high-quality standards as the private sector. The letter was published in April 2009.  

In addition, Chief Executive Officer Ian Ball wrote a letter to the editor of The 
Economist in response to an article, “The biggest bill in history,” covering the 
importance of rules and institutions in achieving sound fiscal management in the 
public sector. “A critical prerequisite to such arrangements is good accounting,” he 
advised the editor, and cited, “…International Public Sector Accounting Standards, 
which are both independently set and provide a clearer and more complete picture of 
fiscal reality.”  

Section 4 Additional Media Relations Activities  

4.1 Press Releases – IFAC issued 46 press releases on its positions on key issues and 
newly released guidance.  

4.2 Coverage of IFAC – As a result of this greater focus on IFAC’s media relations 
activities, between January 1 and September 30, 2009, IFAC was featured in 1,074 
articles published in business newspapers, accountancy publications, websites, and 
web logs (blogs).  

• Business Media – Nearly 645 articles about IFAC activities were printed in 
business media outlets, such as Reuters (UK), Bloomberg (UK), The Financial 
Director (UK), Business Day (US), the Yemen Observer, CFO World 
(Luxembourg), and other national newspapers around the world.  
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• Accountancy Publications, Websites, and Blogs – Over 429 articles on IFAC 
were featured in accountancy media, such as Accountancy Age, Accounting 
Today, World Accounting Intelligence, WebCPA, and numerous journals of 
IFAC member bodies, regional accountancy organizations, and accounting 
firms. 

4.3 Articles about IFAC appeared in media outlets in 103 countries and in a number of 
languages other than English, including Dutch, Russian, Portuguese, and Spanish. 

4.4 View Appendix B of this report for statistics on media coverage of IFAC’s 
recommendations to the G-20 and of the IFAC G-20 Accountancy Summit. The 
Communications Department’s expanded outreach to the international business media 
has resulted an in increase in interviews given by IFAC’s leadership. Appendix A is a 
report of the key interviews that took place in 2009.  

4.5 Press Release Requests – Interest in IFAC and its activities continues to increase. 
Between January 1 and September 30, 2009, 1,064 individuals signed up to receive 
IFAC press releases.  

Additionally, the Communications Department responded to several hundred email 
inquiries on IFAC activities.  

Section 5 Global Financial Crisis and IFAC’s G-20 Accountancy 
Summit 

5.1 G-20 Accountancy Summit – In July, IFAC organized the G-20 Accountancy 
Summit, held in London, which hosted over 60 representatives from IFAC’s member 
bodies in the G-20 countries. The summit achieved consensus on a series of 
recommendations that were later submitted to the G-20 in advance of the Group’s 
September meeting on the financial crisis. Among the recommendations was the call 
for stronger corporate governance structures, widespread adoption of International 
Public Sector Accounting Standards, and greater consideration of the needs of small 
and medium enterprises. The recommendations can be accessed via IFAC’s web page 
devoted to the Global Financial Crisis at www.ifac.org/financial-crisis.  

View Appendix B of this report for statistics on media coverage of the IFAC G-20 
Accountancy Summit and recommendations to the G-20. 

5.2 Launch of Global Financial Crisis Web Page – A Global Financial Crisis web page 
was launched in December 2008. The web page includes descriptions of and links to 
relevant IFAC initiatives and those of its member bodies and key stakeholders, as well 
as a discussion board. This page (www.ifac.org/financial-crisis) has received 44,101 
page views since its launch.  

5.3 Global Digest on Global Financial Crisis – The December 2008 issue of the IFAC 
Global Digest was devoted entirely to the financial crisis. It highlighted the activities 
undertaken by IFAC members, associates, and international organizations to address 
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issues related to the global financial crisis and included links to relevant documents 
and strategies. 

5.4 Promotion of IAASB Alert on Auditing Fair Value – The Communications 
Department promoted the release of the IAASB’s first Staff Audit Practice Alert, 
Challenges in Auditing Fair Value Accounting Estimates in the Current Market 
Environment, through a press release, website posting, and other vehicles, including 
the IFAC Update and IAASB eNews, reaching a target audience of more than 45,000 
people. This included accountants and auditors, firms, regulators, standard setters, and 
other IFAC stakeholders. The alert is also accessible through the IFAC Global 
Financial Crisis web page. 

Section 6 Adoption and Implementation  

6.1 One of IFAC’s strategic themes is to actively support the adoption of, and assist in, 
the implementation of international standards. The most significant developments is 
the use of videos to communicate about IFAC and as a format to develop training 
tools for the clarified ISAs. In addition, an interactive web page is currently under 
development to allow users to track the basis of ISA adoption around the world. 
These and other communications developments are described in this section.  

Promoting and Implementing Clarity Standards 

6.2 New IAASB Clarity Center – The IFAC Communications Team, together with the 
staff of the IAASB, developed the IAASB Clarity Center on the IFAC website to 
assist professional accountants and others in understanding the changes to the 
standards and to facilitate implementation. Launched on March 3, this new section of 
the IFAC website includes the following:  

• The final versions of the standards 

• Background information on the Clarity Project  

• Detailed information on the new structure of the ISAs  

• Frequently asked questions about the clarified standards  

Since its launch, the pages of the Clarity Center have received 108,670 pageviews. 

6.3 Promotion: Completion of Clarity Project – The Communications Department 
promoted the completion of the Clarity Project through several communications 
vehicles. A press release was issued and posted in the Media Center of the IFAC 
website. The Clarity Project was also promoted through the IFAC Update and IAASB 
eNews, reaching an audience of more than 45,000 people. This included accountants 
and auditors, firms, regulators, standard setters, and other IFAC stakeholders. 

6.4 ISA Video Modules – To promote awareness and understanding of the newly 
clarified International Standards on Auditing (ISAs), the International Auditing and 
Assurance Standards Board (IAASB) in conjunction with the Communications 
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Department has developed a series of ISA modules. Each module consists of a short 
video presentation and accompanying slides that explain the key principles of, and 
major changes in, individual ISAs, including the implications for audits of small- and 
medium-sized entities (SMEs). 

6.5 In addition to assisting in the development of these ISA modules, the 
Communications Department developed a marketing plan to promote these new 
materials. The Communications Department prepared and issued a press release, 
established a new area within the IFAC website to house these materials, and 
reviewed all of the materials for editorial accuracy. 

6.6 IAASB Staff Q & A – IFAC’s Communications Department provided design, 
editorial, and marketing support for the release of a new question-and-answer 
publication by the staff of the IAASB entitled Applying ISAs Proportionately with the 
Size and Complexity of an Entity. The new publication was promoted through a press 
release, web posting, and the IFAC Update. 

6.7 Materials to Support Implementation of the Code – The International Ethics 
Standards Board for Accountants (IESBA) has developed materials designed to help 
professional accountants, firms, and organizations adopt and implement the revised 
Code of Ethics for Professional Accountants. These materials include the following: 
PowerPoint Presentations; Overview of Independence Requirements; Comparisons; 
and a Template. The Communications Department provided both editorial and 
promotional support for these materials. The Communications Department prepared 
and issued a press release, crafted a new area within the IFAC website to house these 
materials, and reviewed all of the materials for editorial accuracy.  

Section 7 Financial Times/The Banker SME Lender Survey 

7.1 As IFAC has sought to increase its focus in and expansion of its media relations 
activities in 2009, one of the focal points of these activities has been to speak out on 
the need for governments to consider the unique needs of SMEs. In support of this 
initiative, IFAC together with The Banker, a part of the Financial Times group, 
conducted a survey on SME lending. The Communications Department played a 
pivotal role in facilitating, formulating, and promoting this collaborative effort.  

7.2 Media Relations and Promotion – Largely in part to the expansion of IFAC’s media 
relations activities, the Communications Department was able to establish a 
relationship with the Financial Times group that resulted in a collaborative endeavor 
to learn more about how lenders and the accountancy profession are addressing the 
financial and capital needs of small and medium entities.  

7.3 The Communications Department promoted the release of the findings of the SME 
lending survey through several communications vehicles. A press release was drafted, 
issued, and posted in the Media Center of the IFAC website. The survey was also 
promoted through the IFAC Update, reaching IFAC’s boards and committees, 
member bodies, and regional accountancy organizations. Additionally, the results 
were also posted in the Global Financial Crisis section of the IFAC website.  
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7.4 Editorial and Content Support – The Communications Department together with 
members of the management team helped to formulate the questions included in the 
survey. Additionally, the Communications Department provided editorial assistance 
in the development of three key articles contained in the final report. A foreword by 
IFAC CEO Ian Ball, “Insight for Business,” introduces the survey findings. An article 
by Robert L. Bunting, “The Power of Innovation,” speaks on the importance of SMEs 
and the role of the accountancy profession in supporting their growth. And finally, 
“Logical Progression: IFAC services” by Sylvie Voghel, Chair of the IFAC Small and 
Medium Practices (SMP) Committee, discusses the work of the IFAC SMP 
Committee; specifically, on its input into the standard-setting process. All three were 
included in the supplement, which contained the findings of the survey, published in 
the October issue of The Banker.  

7.5 About the Survey - This survey of more than 500 SME lenders indicated that SMEs 
may have access to more credit in the future; however, they will have to undergo 
more rigorous tests in order to demonstrate their creditworthiness. In addition, it also 
confirmed the critical role that accountants play in providing information that 
influences lender decision making.  

7.6 The online survey was conducted by The Banker between August 21 and September 
15, 2009. Over 500 bankers responded to the survey; there were 146 complete 
responses, and the remainder consisted of partial responses. The survey sample 
included banks in over 80 countries. The banks ranged in size from those with total 
assets of under US$100 million to over US$100,000 million. To view the survey 
results, go to www.ifac.org/financial-crisis/smp-sme-resources.php or see the October 
issue of The Banker. Hard copies of the supplement will be mailed to IFAC member 
bodies and other interested stakeholders.  

Section 8 The Needs of Practitioners 

8.1 Increased Resources for SMPs/SMEs – Recognizing the unique issues faced by 
small- and medium-sized practices and small- and medium-sized entities in the 
current market environment, a new section was added to the Global Financial Crisis 
Resource Center to provide relevant information and resources to this important 
sector. 

8.2 Small and Medium Practices Review Task Force – The Director, Communications 
and Public Relations, participated in the SMP Review Task Force meeting and in the 
review of a consultation paper that is currently being considered by various target 
groups.  

8.3 SMP Forum Brochure – Support was also provided for the 2009 SMP Forum, which 
will be held in Beijing, China on October 28, 2009. The Communications Department 
assisted with the design, editing, and posting of the program for the forum. The 
electronic version of the program was posted on the IFAC website.  

8.4 Publicity for Forum of Firms’ Symposium on Going Concern and Related Audit 
Considerations – IFAC’s Communications Team assisted the staff of the Forum of 
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Firms in publicizing the symposium on Going Concern and Related Audit 
Considerations, which took place in London, UK, and was attended by 70 partners 
and senior executives from 24 international networks. A press release was issued, 
highlighting the focus of the event—to collectively share, examine, and address 
challenges facing auditors and the profession as a result of the financial crisis.  

Section 9 IFAC and Sustainability Reporting  

9.1 Prince of Wales Sustainability Project – IFAC is collaborating with The Prince of 
Wales’ Accounting for Sustainability (A4S) Project to develop and launch a 
community website to serve as a collaboration zone with interactive forums and 
wiki functionality. The website will allow A4S members, IFAC members, and 
professional accountants to exchange views and thoughts on sustainability issues 
and case studies and to collaborate on content development. The Communications 
Department is working jointly with the staff of the Professional Accountants in 
Business (PAIB) Committee to implement the content development project plan. 
IFAC with A4S plans to launch the community website before December 31, 2009. 

Section 10 IFAC Identity and Branding 

10.1 IFAC Video – A video on IFAC’s mission and values was developed and presented 
at the IFAC Council meeting held in Rome in November 2008. The video is also 
posted on the IFAC website home page. Between January 1 and September 30, 2009, 
the IFAC Video was downloaded 5,888 times. 

10.2 New IFAC PowerPoint Template – The Communications Department created a new 
slide template and format for use by IFAC officers, staff, boards, and committees.  

10.3 2010 World Congress of Accountants Branding Guidelines – In support of the 
18th World Congress of Accountants, the IFAC Communications Team worked in 
conjunction with the Malaysian Institute of Accountants in the development of 
branding guidelines for the World Congress.  

Section 11 2009 Global Leadership Survey (assumed launch before 
Council meeting) 

11.1 Development of 2009 Global Leadership Survey – IFAC is in the process of 
conducting its third annual Global Leadership Survey to understand the key issues 
facing chief executives and presidents of IFAC members and associates. The survey 
includes additional questions this year to understand how IFAC members and 
associates are addressing matters relating to the global financial crisis. The survey 
responses are due November 5 and IFAC plans to report on the findings in December 
2009.  

11.2 Findings of the 2008 Global Leadership Survey – IFAC conducted its annual 
Global Leadership Survey in November 2008, which focused on trends within the 
profession, the credit crisis, and other issues facing accountancy organizations and 
their members. Chief executives and presidents of 110 IFAC members, associates, 
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recognized regional organizations, and acknowledged accountancy groupings 
worldwide responded to this survey. 

Section 12 Speaking Engagements  

12.1 IFAC’s Communications Department continued to provide writing and research 
support to IFAC officers. Between October 1, 2008, and September 30, 2009, IFAC 
leaders delivered speeches at engagements organized by member bodies and various 
external organizations in the United States and around the world, including: 

• 2008 IFAC SMP Forum, October 13, 2008, Abuja, Nigeria; 

• Institute of Chartered Accountants of Nigeria Conference, October 14, 2008, 
Abuja, Nigeria; 

• National Association of State Boards of Accountancy Conference on 
"Convergence of International Regulation of the Accounting Profession," 
October 29, 2008, Massachusetts, USA; 

• Mazars Global Partners Meeting, December 7, 2008, Madrid, Spain; 

• Meeting of CEOs of U.S. Major Firms, January 6, 2009, Naples, Florida, 
USA; 

• Association of Chartered Certified Accountants' Council Meeting, March 7, 
2009, United Kingdom; 

• Loyola Marymount University Center for Accounting Ethics, Governance, and 
the Public Interest - Distinguished Speaker Series, March 17, 2009, Los 
Angeles, CA, USA; 

• Second Saudi International Accounting Forum, March 30, 2009, Riyadh, 
Saudi Arabia; 

• American Institute of Certified Public Accountants Board Meeting, April 3, 
2009, New York, NY, USA; 

• World Bank Seminar, April 16, 2009, Washington D.C., USA;  

• The Higher Education Accounting Forum at the National Association of 
College and University Business Officers (NACUBO), April 26, 2009, Miami, 
FL, USA;  

• Accounting Technicians Ireland, June 24, 2009, Dublin, Ireland; 

• EBA/IFAC jt. Conference, September 9, 2009, Tallinn, Estonia; 

• Eighth Annual SEC Financial Reporting Conference, September 18, 2009, 
Irvine, CA, USA; 

• Eastern Central and Southern African Federation of Accountants (ECSAFA) 
20th Anniversary Conference, Sept 21-23, 2009, Johannesburg, South Africa; 
and 

• CReCER 2009, September 23-25, 2009, São Paulo, Brazil. 
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Speeches and presentations by IFAC’s leadership are available in the Media Center on 
IFAC’s website  

 

Section 13 IFAC Website 

13.1 The Communications Team continues to augment the site’s profile by adding new 
features and technologies for greater communication and information sharing in order 
to facilitate awareness of IFAC activities. Drawing visitors from around the globe, the 
IFAC website continues to be the foremost communications vehicle for access to 
information on IFAC activities and positions on key issues affecting the profession.  

13.2 The following are key website projects that have been completed: 

• New ED comment submission system – A new online process for submitting 
comments on EDs and consultation papers was developed and implemented. 
Comment letters on IFAC EDs and consultation papers may be submitted 
electronically through the homepage of the IFAC website. Website users can 
register on the site to submit comment letters and track those they have 
submitted. Through their “My IFAC Homepage,” registered users also have 
access to the Global Financial Crisis and Small and Medium Practices 
discussion boards and to the PAIB Links page. 

• Articles of Merit Ranking Page – A web page was created to support the 
new public input feature of the PAIB Articles of Merit Award Program. 
Through this public ranking mechanism, individual accountants are able to 
rate the usefulness of the articles being considered for the award. 

• Board and Committee Member Biographies – New board and committee 
member biographies were drafted and posted on the IFAC website. 

• New Section in Leadership Intranet – A new section for the International 
Regulatory Liaison Group was created on the Leadership Intranet.  

13.3 In addition, IFAC continued to update the various pages of its website and to translate 
any updates to its core pages into Arabic, Chinese, French, Russian, and Spanish 
so both the English and translated web pages would remain relevant.  

Website Statistics (January 1 – September 15, 2009)  

13.4 A brief report on website activity, as well as IFAC KnowledgeNet usage, appears as 
Board agenda item 11.5.2. A full website report and reports on IFAC publications and 
exposure drafts for the period January 1 to September 15, 2009, are available in the 
Communications section of the Leadership Intranet. Highlights of those reports are 
provided below.  
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13.5 Website – The IFAC website continues to attract high numbers of visitors from 
around the globe. Over 447,550 unique visitors from 226 countries and jurisdictions 
viewed over 1,400,000 web pages.  

13.6 Publications – Nearly 315,022 copies of IFAC publications were downloaded 
between January and September 2009. The most frequently downloaded publications 
were the IAASB’s Part I of the 2008 Handbook of International Auditing, Assurance, 
and Ethics Pronouncements with over 21,147 downloads, followed by over 8,700 
2009 Handbook of International Standards on Auditing and Quality Control (linked 
version) and 8,493 downloads of Part II of the 2008 Handbook of International 
Auditing, Assurance, and Ethics Pronouncements, and more than 8,721 downloads of 
the Guide to Quality Control for Small- and Medium-Sized Practices (MS Word and 
PDF). 

13.7 Exposure Drafts – Users of the IFAC website downloaded over 84,000 copies of 
IFAC EDs between January and September 2009. The most frequently downloaded 
exposure draft was the IAASB’s proposed International Standard on Auditing (ISA) 
320 (Revised and Redrafted), Materiality in Planning and Performing an Audit, and 
proposed ISA 450 (Redrafted), Evaluation of Misstatements Identified during the 
Audit with more than 6,395 downloads, followed by proposed Code of Ethics for 
Professional Accountants with more than 3,021 downloads. 

Section 14 IFAC KnowledgeNet  

14.1 IFACnet Usage and Reach (January 1 to September 15, 2009)  

14.2 Further efforts have continued to expand the resources available on the IFAC 
KnowledgeNet (IFACnet). In June, the Director, Communications and Public 
Relations met with the Director of Corporate Communications at the International 
Accounting Standards Board (IASB) in London to discuss the IASB’s participation in 
IFACnet. The IASB is currently reviewing the IFACnet process as part of its 
consideration to participate. 

14.3 Invitations were also sent to the Instituto de Censores Jurados de Cuentas de España, 
the European Federation of Accountants and Auditors for Small- and Medium-sized 
Enterprises, the World Federation of Exchanges, and eStandards Forum. These 
organizations are in the process of considering or preparing to participate in IFACnet.  

14.4 IFACnet continues to draw visitors from around the globe. Between January and 
September 2009, 50,960 unique visitors from 205 countries and jurisdictions, 
accessed IFACnet and viewed nearly 312,008 web pages. During this period, IFACnet 
attracted users who speak 77 languages, most notably Chinese, German, and Spanish.  
 

Section 15 Print and Electronic Communications (excluding website) 

IFAC News  
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15.1 Three issues of IFAC News were issued between January and September 2009. 
Another issue is scheduled for mid-November. Print copies were distributed to 
member and regional bodies, boards and committees, consultative advisory groups, 
the PIOB, the Monitoring Group, national standard setters, the media, and various 
other stakeholders. The newsletter is accessible electronically through the MemberNet 
and from the homepage of the IFAC website.  

IFAC Update  

15.2 The IFAC Update for member bodies was issued monthly between January 1 and 
September 30, 2009. Member bodies are encouraged to circulate the Update to their 
staff and boards to keep them aware of current IFAC activities. IFAC continues to 
translate the Update into Arabic, Chinese, French, Russian, and Spanish and post the 
Update on the translated pages of the IFAC website and in the Communications 
section of the MemberNet.  

IFAC Global Digest  

15.3 Nine issues of the IFAC Global Digest were issued between January 1 and September 
30, 2009. The Digest features news items from the public websites of member bodies 
and international organizations, as well as news items submitted by member bodies. 
The Global Digest is distributed electronically and is posted in the MemberNet and 
the Leadership Intranets for all IFAC boards and committees.  

IFAC eNews  

15.4 eNews currently has over 45,000 subscribers. Between January and September 2009, 
IFAC issued 15 eNews, featuring updates on the activities of IFAC boards and 
committees. Other issues are planned for release throughout 2009.  

15.5 Following is a list of what was issued: 

• IFAC eNews: January, May 

• IAASB eNews: March, July 

• IAESB eNews: April, August 

• IESBA eNews: August, September  

• IPSASB eNews: May 

• PAIB eNews: February, April (focused on sustainability issues), July 

• SMP eNews: March, June, September 

IFAC 2008 Annual Report 

15.6 In May, IFAC released its 2008 annual report, which highlights activities undertaken 
in the past year in support of IFAC’s mission and Strategic Plan. The report features 
messages from IFAC's immediate Past President Fermín del Valle, IFAC Chief 
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Executive Officer Ian Ball, and Public Interest Oversight Board Chair Professor 
Stavros Thomadakis. In addition, it includes reports from the chairs of the 
Consultative Advisory Groups to IFAC's independent standard-setting boards.  

15.7 The report includes a detailed list of IFAC activities in its five key service areas: 
standards and guidance, promoting quality, international collaboration, representation 
of the accountancy profession in the public interest, and information services. A key 
feature of the report is its Service Delivery section, which compares IFAC's planned 
services with those delivered in these five areas.  

15.8 The 2008 annual report is available on the IFAC website as both a complete PDF and 
in sections, so that users can more easily find information about IFAC activities and 
separately download the financial statements. The report can be viewed at 
www.ifac.org/About/2008-annual-report.php. The annual report is also available 
electronically in the MemberNet and Leadership Intranet. 

15.9 Print copies of the annual report were distributed to Board members and technical 
advisors, member and regional bodies; IFAC boards and committees; and various 
stakeholders, including regulators, government representatives, international 
organizations and others. 

Section 16 Looking Ahead  

Key Communications Initiatives and Activities Under Development  

16.1 New Publications Section on IFAC Website – The Publications section of the IFAC 
website is currently being redesigned to improve site navigation, functionality, and 
expand the accessibility to IFAC standards and guidance, including exposure drafts 
currently open for comment and translations of IFAC publications.  

16.2 IFAC PowerPoint Guidelines Under Development – The Communications 
Department is currently developing a set of guidelines for developing presentations. 
These guidelines will assist IFAC staff and volunteers to develop cohesive 
presentations that represent, reflect, and promote the high-quality and recognizable 
IFAC brand.  

16.3 Basis of ISA Adoption Interactive Table –The Communications Department has 
been working in conjunction with the Compliance Program staff to develop an 
interactive table that provides a summary of the basis of adoption of International 
Standards on Auditing (ISAs) by countries which are represented in IFAC 
membership. The interactive chart will allow visitors to easily navigate to the 
information they seek.  

16.4 The majority of the information presented in the table and notes were obtained by 
Compliance Program staff from IFAC members' and associates' responses to Part 2 
(self-assessments) and Part 3 (action plans) of the IFAC Compliance Program 
(http://www.ifac.org/ComplianceProgram). Other sources, including World Bank 

 

http://www.ifac.org/About/2008-annual-report.php
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Accounting and Auditing ROSC Reports (http://www.worldbank.org/ifa/rosc.html), 
were consulted as well.  

16.5 As adoption of international standards is an ongoing process, the information included 
in the table will require periodic updating. To ensure that the most up to date 
information is displayed, the Communications Department will build a web 
administrative interface to ease the process of updating this new section of the site.  

The interactive table is scheduled for launch in late October and will be added as a new 
section in the Compliance Program homepage of the IFAC website.  

Operational and Environmental Matters  

16.6 Maintaining an effective communications program requires an organization to have an 
appropriate portfolio of communications vehicles (e.g., print news, website, media 
releases, etc) and sufficient resources (e.g., financial resources and human resources) 
to develop, produce, and launch the communications vehicles. The Communications 
Department will continue to find ways to explore new communications vehicles and 
opportunities for collaboration balanced by cost and time considerations to ensure the 
work of IFAC; IFAC boards, committees, and panel; and its members are effectively 
communicated.  

16.7 The Communications Department would like to thank IFAC members and associates 
for their continued support and interest in IFAC’s communications activities.  
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Appendix A 

Press Interviews with IFAC Leadership 

As of September 30, 2009 

Outlet Reporter  Interviewee Date Resulted 
in Article 

Accountancy 
Magazine 

Chris Quick Robert Bunting March 3, 2009  

New York Times Floyd Norris Ian Ball July 16, 2009  

Reuters Huw Jones Ian Ball July 22, 2009 Published 7/24 

The Times (of 
London) 

Alex Spence Ian Ball July 22, 2009  

Dow Jones/Wall 
Street Journal 

Margot Patrick Ian Ball July 22, 2009  

Bloomberg (UK) Jennifer Ryan Ian Ball July 22, 2009 Published 7/23 

BreakingViews.com Hugo Dixon Ian Ball August 6, 2009  

Accounting & 
Business (ACCA) 

Robert Bruce Robert Bunting August 7, 2009  

Reuters Huw Jones Ian Ball August 12, 2009 Published 8/17 

Reuters Huw Jones Ian Ball August 19, 2009 Published 8/24 

Dow Jones, SP Alastair Stewart Robert Bunting August 22, 2009 Published 9/22 

Reuters, SP Luciana Lopez Robert Bunting August 22, 2009  

Valor Económico Nelson Niero Robert Bunting August 22, 2009 Published 9/24 

Bloomberg (US) Christine Harper Ian Ball Sept 25, 2009  

Reuters Huw Jones Ian Ball Sept 30, 2009 Published 9/30 
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Appendix B 

 

Media Coverage of IFAC’s Recommendations to the G-20 

and IFAC G-20 Accountancy Summit 

As of September 30, 2009 

The IFAC G-20 Accountancy Summit and recommendations to the G-20 were featured or 
mentioned a total of 255 times in media outlets around the world between April 7, 2009 and 
September 30, 2009. This includes 55 articles in accountancy media outlets, 134 articles in 
business media outlets, and more than 60 websites that hosted IFAC’s press releases.  

IFAC issued press releases following the London G-20 Summit in April and the Pittsburgh 
G-20 Summit in September, as well as several press releases on the IFAC G-20 Accountancy 
Summit in July and the recommendations to the G-20 that resulted from it. The information 
below highlights key media coverage.  

I. Accountancy Media Coverage Highlights  

 

Outlet Date Article Title 

GAAPWeb Sept 30, 2009 IFAC Wants Competency Rules 

WebCPA Sept 29, 2009 G-20 Leader Calls for Accounting Convergence 

GAAPWeb Aug 3, 2009 Action Still Needed on Accounting Standards 

Accountancy Age Aug 3, 2009 Calls for G-20 to Adopt Global Standards 

Accountancy Jul 27, 2009 IFAC Urges Rapid Move to IFRS  

Financial Director Jul 27, 2009 Leading Accountants Tell Governments Quicken Pace of 
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II. Business Media Coverage Highlights 

 Outlet Date Article Title 

Reuters Sept 30, 2009 IASB rejects U.S. plans to widen fair value scope 

Dow Jones Sept 22, 2009 
International Accounting Group: More Transparency 
Needed in Government Accounts 

Reuters Aug 24, 2009 G-20 Unlikely to Come Clean on Public Accounts 

Compliance Week Jul 27, 2009 IFAC Calls for Crucial Reporting Roadmap 

Bloomberg.com Jul 23, 2009 
Accountants' Group Calls for Single Set of International 
Rules 

The Herald (UK) Jul 23, 2009 Accountants Adviser Calls for More Radical Changes 

III. Extract of Key Websites that Hosted IFAC’s Press Releases 

ContraCostaTimes.com 

EuroInvestor UK 

FinanzNachrichten.de 

Forbes.com 

GoogleNews 

MarketWatch 

Newstin.co.uk 

Times-Gazette.com 

WallStreetSelect 

Yahoo! Finance 


